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STUDENT COURSE OUTLINE  

BMI3C 
MARKETING: GOODS, SERVICES, EVENTS 

 
Credit Value: 1 credit                            Prerequisite:  None 
 
This course introduces the fundamental concepts of product marketing, which includes the marketing of goods, 
services, and events. Students will examine how trends, issues, global economic changes, and information 
technology influence consumer buying habits. Students will engage in marketing research, develop marketing 
strategies, and produce a marketing plan for a product of their choice. 
 
Course Expectations 
Strand Overall Expectations 
Marketing 
Fundamentals 

Describe the process by which goods and services are exchanged. 
Explain how marketing influences consumers and competition. 
Demonstrate an understanding of the importance of marketing research to a business and how 
information technology can be used to obtain and analyse marketing-related information. 
Analyse marketing strategies used by organizations in the not-for-profit sector. 
Compare the factors that influence marketing methods and activities in the global economy. 

The Marketing Mix Explain the stages of product development. 
Explain the factors involved in the pricing of goods, services, and events. 
Compare a variety of distribution strategies and the logistics associated with them. 
Demonstrate an understanding of the strategies involved in the promotion of goods, services, 
and events. 

Trends in Marketing Explain the effects of new information technologies on marketing strategies and consumer 
trends. 
Identify and describe various environmental, ethical, social, and legal issues that affect 
marketing activities. 
Demonstrate an understanding of the potential for participation in the global marketplace. 
Summarize, on the basis of computer research, career pathways in marketing. 

The Marketing Plan Explain the process of developing a marketing plan. 
Develop a marketing plan for a good, service, or event. 
Analyse the uses of a marketing plan. 

 
Accommodations for Exceptional Students 
The Business department makes every effort to accommodate the identified needs of exceptional (IPRC’d) 
students and will attempt to differentiate curriculum delivery methods, student modes of expression, and 
assessment methods as recommended by the student’s individual education plan (IEP). 
 
Resources The World of Marketing: A Canadian Perspectice 
 
Evaluation 

Term reports Final Report 
Students will be evaluated on the overall expectations 
listed above. Evaluations will cover a balance of 
Knowledge & Understanding, Application, Communication, 
Thinking, Inquiry and Problem Solving. 

Term  70% 
Summative Task 30% 
            100% 

Assessment tools include tests, quizzes, assignments, journal 
responses, group activities, and performance tasks 

 

 
More information on South Carleton High School’s policy on Assessment and Evaluation and on Academic 
Integrity can be accessed on our school website. 
 
Please see the Student Planner for policies on punctuality, absenteeism and examinations, and other student 
responsibilities.  
 
 
 
 


